
• A former award-winning Electronic Engineer, 
Navjot started his career as a Marketing Manager 
with Philips Electronics and later with Huawei Tech

 Author of three travel guidebooks to China

 APAC Luxury Travel Editor at Traverse (bought by 
Travelzoo.com), Senior Content & Strategy 
Manager at Walt Disney, Pearson Inc., magazine 
publishing business, & world leading e-commerce 
site, Alibaba.com

 Professional Journalist who has written for trusted 
worldwide media outlets, incl. UK Daily Telegraph, 
China Daily, BBC World Service, London Evening 
Standard, FT.com and many others

Navjot Singh
Professional Copywriter, Editor 

and Content Manager



Education

Diploma in Creative Copywriting 

MEng (Hons) Electronic and Software 
Engineering

Certificate in Supervisory and Management

Certificate in International Management

A-Levels (High School)



Published Author of Travel Guide Books on China

Year: 2009
Publisher: Stacey Intl. (U.K.)

Year: 2008
Publisher: First Books (U.S.)

Year: 2012
Publisher: First Books (U.S.)



Aviation Media Owners Hospitality PR Agencies Media Agencies Publishing 

Some Of The Clients I Have Worked With



Adapting Copy For the Mobile and Digital World

• Over 17 years solid proven track-record of creating quality 
engaging content that drives results and enhances user-
experience

• A deep understanding of Western and Asian audiences (Esp. 
China, Hong Kong and SE Asia)

• Global mind-set: over 12 years living and working as an expat 
in China, one year in Switzerland and a year in the UAE.



Two Big Questions I Get Asked:

Q1: Can you write long copy, 
Navjot?

Yes, case studies, white 
papers, banners, eDMs, rich 
media, sales brochures, 
feature articles, blogs, web 
pages, product sheets, 
thought leadership, training 
PPTs to train clients on 
digital, mobile and social 
media. Being in journalism, I 
enjoy research and 
interviewing.



Two Big Questions I Get Asked:

Q2: Do you write about technology?

• I have been writing about information and communication technology 
since it was still just computers and there was no internet. I remember 
when convergence meant voice and data networks

• I have just finished writing copy and video production for the world’s best 
and largest commercial drone maker, DJI Technologies. I have written 
extensive technical copy for Philips and Huawei.

• I understand virtualisation, big data, storage and archiving, consolidation, 
target operating models, 4G, business agility and mobility, CRM/ERP 
integration all the other things that are happening in tech at the moment.



Clear & Concise Website Copy

• This is something I conceived 
for Alibaba.com, the world’s 
largest e-commerce platform

• It works on mobiles too (on 
both Western and Chinese 
social platforms)

• So I do work that clients like, 
which makes life a lot easier 
when you’re an Account 
Director or UX-Director



• I still have a thing about direct 
marketing. Clients like it when they can 
see their marketing working

• This is a piece for Disney English (Walt 
Disney) as part of a marketing 
campaign to increase brand coverage 
in the Chinese market

• Copy mine, working alongside the 
marketing team at Walt Disney HQ in 
Glendale and in Shanghai (images © 
Walt Disney)



Global Travel Coverage (Print and Online)



High-Impact and Factual Quality Global Journalism



World-Class Photos Published in Trusted Media 



Get in Touch

E-mail: navjot@navjot-singh.com 

Official Website: www.navjot-singh.com

UK Mobile: +44(0)7968770427

Skype: navjot.singh888

Wechat (Weixin): navjot888 


